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VBN VAN HOA VA VAN DE PHAT TRIEN
CONG CHUNG EHA SAN KHAU TRUYEN THONG
S VIET NAM HIEN NAY

Nguyén H6 Phong’

Tém tat. “Vén vén héa” Ia khéi niém do Pierre Bourdieu xdy dung va phét trién, duoc nhiéu nha
nghién ctru khoa hoc xa héi va nhan van trén thé gidi, nhét Ia déi véi linh vire xa hoi hoc st dung. Vé mat
Iy luan, khai niém nay da gép phan hoan thién hé théng ly thuyét trong cac nghién ctru vé hanh vi, thi hiéu,
nhu cdu tiéu dung cac san pham gidi tri ctia céng chung. O Viét Nam, trong nhiing ndm gén day, khéi
niém nay ciing nhan dwoc sw quan tam cua gi6i khoa hoc x& hoi. Trong pham vi bai viét, tac gia gidi thiéu
khai quat noi dung cét 16i cia khéi niém “vén vén héa” ma Pierre Bourdieu khéi xwéng, déng thoi dat khai
niém nay trong méi twong quan véi vén dé phat trién coéng ching cho nghé thuéat sén khau truyén théng &
Viét Nam hién nay.
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Nguyén H6 Phong: Cultural capital and audience development for Vietnamese
traditional stage today

"Cultural capital" is a concept developed by Pierre Bourdieu, which is used by many social and
humanity researchers in the world, especially in the field of sociology. In theory, this concept has
contributed to perfecting the theoretical system of the studies on behavior, preference, consumption
demand of entertainment products of the public. This concept has also gained the attention of Vietnamese
social science scholars in recent years. In this article, the author presents the core content of the“cultural
capital” concept initiated by Pierre Bourdieu and puts this concept in relation to the issue of audience
development for Vietnamese traditional stage art today.
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